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MARCAbyBolognaFiere.

At the heart of the development 
of the Private Label sector

Milan, 11 December 2019 – “Also this coming year we will see a return of MARCAbyBolognaFiere, an event that is now a key fixture in the calendar for all grocery retail companies,” announced Giorgio Santambrogio, President of ADM (the Italian Association for the Grocery Retail sector). “The Bologna event continues to grow in relevance, recognition and participation, attracting an ever greater public that now includes a growing number of foreign companies involved in co-packing as well as businesses in the “non-food” sector. Further confirmation of the role Private Label products play for industry, distribution, grocery retail and consumers, as they have become a key feature of business strategy and an established choice in the dynamics of household purchasing.”
 “Private Labels are interpreted as the maximum expression of the balance between good quality products and competitive prices,” continued Santabrogio, “also offering innovation, premium ranges and the prioritisation of local produce and goods, coherent with the new requirements of the consumer and an approach oriented towards sustainability and corporate social responsibility. They have increasingly become an expression of the retail group’s own image, representing values and positioning on the market, safeguarding purchasing power and satisfying household purchasers evolving consumer requirements.” 
Practices and sustainability projects in grocery retail and Private Labels will be the topic of discussion at the opening convention of MARCAbyBolognaFiere.

 “Those of us in the Grocery Retail sector strongly believe in Private Labels,” continued ADM’s President, “and we are therefore focussing on their development, convinced also that through them it is possible to boost the creation of value across the whole supply chain and the national economy, thereby providing an essential contribution to Italian growth.”
 “MARCAbyBolognaFiere is the recognised showcase in which this pathway of change and evolution of Private Labels finds its greatest expression, where it is possible to gain greater knowledge of the market and its professional operators through dedicated appointments, conventions and seminars and where it is possible to develop profitable commercial relationships aimed at ensuring genuine and tangible business progress.”
 “For all of this,” concludes Santambrogio. “The coming appointment in January 2020 in Bologna represents an essential opportunity to meet, create networks and relationships between actors in the Private Label business that share a vision: to place Private Labels at the centre of the business development project.”
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ADM, Associazione Distribuzione Moderna, is the organisation that represents the sector of Grocery Retail in its interactions with industrial and agricultural production and pursues the continuous improvement of the sector, boosting and fostering efficiency in relationships between operators. Members include Federdistribuzione, Ancc-Coop, Ancd-Conad and around 1500 businesses that operate in Italy. ADM is also where the three associations work together to identify potential common pathways concerning shared themes of an institutional nature and contribute to promoting greater awareness of the sector and its context.


