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OF 60,000 “SUSTAINABLE” PRODUCTS, 
15,000 ARE PRIVATE LABELS 
IRI research for MarcabyBolognaFiere 2020 on 500,000 Grocery Retail products
The most important driver that in recent years has characterised the growth of Private Labels has been the continuous expansion of the array of products on offer, in particular the premium and specialist ranges. In this area much attention has been paid to the theme of sustainability, which has become increasingly important and key to the success of a product.

Coinciding with MarcabyBolognaFiere 2020 (Bologna, 15-16 January) and the presentation of the 16th MARCA Report – promoted by BolognaFiere and ADM, in collaboration with IRI and IPLC – that monitors and analyses the performance of Private Label products, their role and consumers’ perceptions of them as well as encouraging debate about the new challenges the sector faces, IRI has carried out a study of approximately 500,00 products sold in Grocery Retail in the last two years.

Through the study it was possible to identify, from the information communicated on the products’ packaging, more than 60,000 “sustainable products”, including in this category those products that are sustainable for the community, the individual and, obviously, for the Environment. Of this selection, almost 15,000 products were Private Labels.
The analysis of the sales results of these “sustainable Private Label products” revealed some interesting evidence. First of all, the share of “sustainable Private Label products”, equal to 20%, is largely in line with the average share of Private Labels in the sector of Mass Packaged Consumer products.
But what was most visible is the pace of the growth in sales (6.5%), which is far higher than the market average. This speed is coherent with the expansion of the assortment of available products (+9.1%), which is also combined with a lower price, thus ensuring an average saving of between 15 and 20 points and consequently greater purchasing accessibility for these products to a far wider potential customer base.
Website: http://marca.bolognafiere.it
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PRIVATE LABEL CONFERENCE AND EXHIBITION
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